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Hankook reports a positive season-outcome
from its UEFA Europa League commitment

Tyre maker Hankook once again presented itself successfully as an official sponsor of the UEFA Europa League during the past season. The company's commitment again incorporated diverse, Europe-wide activation projects and initiatives throughout the entire season. The numbers speak for themselves. A total of more than 100,000 football fans took part in the various online Hankook campaigns promoted throughout Europe. The highlights were undoubtedly the main prizes: VIP trips to the Final in Baku, Azerbaijan, as well as to the "Fans Final", where the winners had the chance to play their own final at the same venue as the two teams on the following day.

[bookmark: _GoBack]Neu-Isenburg, Germany, 11 June 2019 – This season, premium tyre maker Hankook can once again look back on a successful commitment as an official sponsor of the UEFA Europa League. Football fans from all over Europe had the opportunity to win VIP tickets for the group and knockout stages, as well as the Final in Baku online, via the "Hankook Ticket Arena" and the tyre maker’s many European Facebook channels. Hankook gave away more than 400 VIP tickets for the current season, 20 tickets for the coming 2019/20 season and many other prizes over all 15 match days.

There was a real buzz on social media in the lead-up to the final on 29 May. Hankook recreated a virtual journey to Baku for its fans with the campaign "10 Stops to Baku". Postcards from ten well-known European cities, including Frankfurt am Main, Munich, Maribor, Zagreb, Belgrade, Sofia, Istanbul, Trabzon and Tbilisi showed the way to the final in Baku and were also accompanied by attractive winning opportunities. Via the Hankook Ticket Arena ( https://hankook.win/en/ ), the participants were also able to secure a place in the prestigious "Fans Final" the day after the final in Baku. There the winners were coached by former professional player Deco and the well-known YouTuber Behzinga. They then played their own match at the Olympic Stadium in Baku.

"The long-standing partnership with the UEFA Europa League offers us a unique, Europe-wide platform and is an ideal opportunity to sustainably strengthen our brand awareness throughout Europe. That's why we are delighted that so many fans have accepted the offers and promotions on our European Hankook platforms. This ultimately confirms our long-standing commitment as a partner of top European football," says Han-Jun Kim, President of Hankook Tire Europe.

Tyre maker Hankook has been successfully involved in the UEFA Europa League as one of the main sponsors since the 2012/2013 season and thus maintains the longest partnership of all sponsors. With 64 teams and 205 matches, the UEFA Europa League is by far the largest competition organised by UEFA and one of the largest of its kind in the world. More than 60 million viewers watch the final live on their TV screens. Since 2016, Hankook has also organised the "Centre Circle Carrier Programme" for UEFA Europa League matches. This allows young people between the ages of 14 and 20 to become part of the action and carry the centre circle banner into the stadium prior to the start of the match. Hankook wants to draw attention to the topic of road safety by primarily giving young people the chance to become Centre Circle Carriers who, for example, have lost relatives in car accidents. 
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About Hankook Tire

Hankook Tire manufactures globally innovative, award winning radial tyres of proven superior quality for passenger cars, light trucks, SUVs, RVs, trucks, and buses as well as motorsports (circuit racing/rallies).

Aspiring to bring consumers the utmost excellence in product quality, technological excellence and driving satisfaction, Hankook Tire continuously invests in research and development maintaining five R&D centres and eight production facilities around the world. Bespoke tyre solutions for the European markets as well as European Original Equipment according to the requirements of leading premium car manufacturers, are developed in the company’s regional Technical Centre in Hanover/Germany. Production for the European region is taking place in the state-of-the-art manufacturing site in Rácalmás/Hungary which was inaugurated in June 2007 and is continuously being expanded. Currently around 3,000 employees produce up to 19 million tyres a year for passenger cars, SUVs and light trucks. 

Hankook Tire’s European headquarters are located in Neu-Isenburg near Frankfurt am Main in Germany. The manufacturer operates further branches in Czech Republic, France, Germany, Hungary, Italy, the Netherlands, Poland, Russia, Spain, Sweden, Turkey, UK and Ukraine. Hankook products are sold directly through regional distributors in other local markets. Hankook Tire employs approximately 21,000 people worldwide and are selling their products in over 180 countries. Internationally leading car manufacturers rely on tyres made by Hankook for their original equipment. Approximately 30 percent of the company's global sales are generated within the European and CIS-Region. Hankook Tire has been represented in the renowned Dow Jones Sustainability Index World (DJSI World) since 2016.

For more information please visit www.hankooktire-mediacenter.com  or www.hankooktire.com 
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