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The information in this presentation is based upon management forecasts and
reflects prevailing conditions and our views as of this date, all of which are
accordingly subject to change. In preparing this presentation, we have relied upon
and assumed, without independent verification, accuracy and completeness of all
information available from public sources of which was provided by us or which

was reviewed by us.
The information in this presentation does not take into account the effects of a

possible transaction or transactions involving an actual or potential change of

control, which may have significant valuation and other effects.
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2017 Annual Results

Operating Profit

Ordinary Profit

COGS

EBITDA

2016

2017

66,218

40,450
(61.1%)

11,032
(16.7%)

10,924
(16.5%)

16,061
(24.3%)

68,134

44,881
(65.9%)

7,938
(11.7%)

7,554
(11.1%)

13,769
(20.2%)

[100 Million KRW, %]

YoY

2.9%

11.0%

-28.0%

-30.8%

-14.3%
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4Q Financial Highlights

B B
[100 Million KRW, %]
2016 4Q 2017 3Q 2017 4Q QoQ YoY
9,747 12,068 11,320
£08S (60.5%) (66.1%) (67.3%) 6.2% 16.1%
: : 2,392 2,171 1,398 i i
Operating Profit (14.9%) (11.9%) (8.3%) 35.6% 41.6%
Ordinary Profit 2,639 2,246 1,113 -50.4% -57.8%
(16.4%) (12.3%) (6.6%)
3,608 3,613 3,094
EBITDA ’ ' g -14. -14.
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Performance

I B B
m [Unit: Billion KRW, %] m [Unit: Billion KRW, %]
R ~
54.1% 54.7% 55.3% 55.9% 42.7% 44.2%
49_5% l...,-n—-—lu--l-------_.--r--'—-'-" 40.3%-_'----*---
- 358% _L-""
33.9% g
310
247 248 239 250 222 228 236 238
I I I l : I l
aledd ilQ A7 T A 201640  20171Q  20172Q  20173Q  20174Q

A RE sales improved QoQ, but sluggish market conditions and A RE sales exceeding market growth combined with continued

intensive competition resulted to lower sales YoY product mix improvements
A Weak OE sales due to Auto maker’s labor strike A Increased OE business with premium OE partners
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Performance

Europe [Unit: Billion KRW, %] North America [Unit: Billion KRW, %]

O ) it )
63.2%
e e 42.7% gy B06%  605%  606%
.—_-—_-----“‘“ 39.7% - . _,u-_.—----------..-"'"
o T - - -
637
532
- . 453 464 s o

439 I I I l 452 I I I

2016 40 2017 1Q 2017 20 2017 3Q 2017 40Q 2016 40 2017 1Q 2017 20 2017 3Q 2017 40Q
i Sales = = = 2177 /PCLT o Sales = = = > 17" /PCLT

A Stable RE sales outperforming market growth and increased A Increase of sales in both RE and OE, coupled with high inch

supply to OE manufactures product mix improvements
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2018 GUIDANCE
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2018 Guidance

[100 Million KRW, %]

Global 2017 Results 2018 Target
Sales 68,134 74,000 8.6%
Operating Profit 7,938 10,200 28.5%
OPM 11.7% 13.8% 2.1%p

% 2017 Consolidated Results / 2018 Tire Business Target

o Value based Growth e Sustainable Growth 9 Stable Growth
AHIGH VALUE FOCUS ACORPORATE SOCIAL A STRONG CASH FLOW
RESOPONSIBILTY GENERATION

AFLEXIBLE GROWTH
ATECHNOLOGY INNOVATION
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2018 Guidance

2012

PCLT 78.3%

TB 21.7%

2017
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